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Meet your presenters

Emily Smith
22 years in higher ed 

consulting and technology

Chris Lewis
25 years sales and 

admissions experience

Collaborated with over 500 + 
colleges and universities

Concordia University, Pittsburgh 
Technical Institute , New York 

Life Insurance, Fidelity Mortgage

Jeff Kallay
Over 25 years enrollment 

marketing experience

Jeff has worked with more than 
300 college and university 

campuses nationwide.



Timeline of campus visit consulting



Breadth and Depth of Experience



Capabilities & Partners

Brand Strategy

Creative Campaigns

Media Planning and Buying

Email & Marketing Automation

Web Design & Development

Enrollment Consulting Services

Campus Visit Consulting

Admissions Representative 

Sales Training

Hyper-Targeted Name Buys

Industry PartnersMarketing Services Enrollment Services



Three Takeaways

Embrace the Fourth Turning

01

Craft a holistic campus visit 
experience 

(online + on campus)

Rethink the campus visit 
enrollment funnel

02 03



Enrollment Campus 
Visit Data



Eduventures, Encoura

Why students choose 

feeling



AACRAO

Remember the funnel

Admissions Funnel – responsibility of the admissions unit



RNL 2024



RNL 2022



Echo Delta 2023



Echo Delta 2023

1. Invested: Committed to higher education and 
ensuring their child has a good experience.

2. Skeptical: Believe higher education isnʼt worth the 
cost and doesnʼt guarantee career success. Think 
the industry is corrupt.

3. Anxious: Concerned about safety, mental health, 
and their studentʼs ability to live independently.

4. Inclusive: Believe higher ed should be more 
accessible and provide better options.

Uncovering the Attitude of Today’s Gen X Parents



Echo Delta 2023

Uncovering the Attitude of Today’s Gen X Parents

Download the 
Report

Parents’ biggest concerns about their child’s higher education experience 

include cost of living  while attending school (57%), their child’s ability to 

keep up with the academic pressure  (54%), and their child’s ability to stay 
motivated and focused  on their education (52%).

Concerns about the College Experience



Life Course Associates - Neil Howe and William Strauss

1943-1962

Baby Boomers 
(Idealist)

72 million 

  

1963-1981
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Lost
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Gen X Stealth Parents



Gen X Lawn Mower/Snow Plow Parents



Niche 2023



Encoura 2023

https://encoura.org/the-state-of-college-campus-visits/


Niche 2024

https://www.niche.com/about/wp-content/uploads/2024/09/2024-Niche-Enrollment-Survey.pdf
https://www.niche.com/about/wp-content/uploads/2024/09/2024-Niche-Enrollment-Survey.pdf


Niche 2024

https://www.niche.com/about/wp-content/uploads/2024/09/2024-Niche-Enrollment-Survey.pdf


RNL & CampusESP 2024

89%
of families include a campus tour or 

visit  as part of their selection process

RNL & CampusESP study of 11,309 prospective parents from 83 institutions (2024)



RNL & CampusESP 2024

Parents need to be part of your enrollment strategy  

Importance of Experiences

1. On-campus visit (96%)

2. Information about the school or program your student is 
considering (95%)

3. The quality of the school’s communication with the 
parents/family (94%)

4. Meeting a faculty member in the program your student is 
considering (91%)

5. Meeting an admissions staff member (91%)

6. Meeting a coach (87%)

7. Information received from a high school counselor (75%)

8. Information received at a college fair (74%)

9. Virtual visit (69%)

10. Meeting a current student’s parent or family member (68%)



Magellan Promotions 2024

Put fun and engagement back in the funnel!

Prospect

Inquiry

Applicant

Admit

Deposit

Enroll

Raise Awareness

Increase Engagement

Create Excitement



Abraham Maslow

Flip the hierarchy 



The Fourth Turning is 
Here and Alphas soon



Neil Howe

The Fourth Turning is Here

The Fourth Turning is a Crisis
“A decisive era of secular upheaval, 
when the values regime propels the 
replacement of old civic order with a 
new one.”



Life Course Associates - Neil Howe and William Strauss
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Fast Company 2022

Alphas want to heal and fix

https://www.fastcompany.com/90806197/generation-alpha-top-career-choices-post-gen-z


“Tri-purchasing” visiting your campus

Boomer Grandparents  + Millennial Parents + Alpha Child/Grandchild



The State of the 
Campus Visit

Dead, Dying or Reviving



Inside Higher Ed

https://www.insidehighered.com/opinion/views/2024/12/02/campus-visit-changing-opinion?utm_source=Inside+Higher+Ed&utm_campaign=723ae9d7ba-AdmissionsInsider_COPY_01&utm_medium=email&utm_term=0_1fcbc04421-723ae9d7ba-236636870&mc_cid=723ae9d7ba&mc_eid=166d3c94c7#


Echo Delta

https://echodelta.co/insights/evolve-your-campus-visit/


Dead, Dying, or Reviving?

“Where are the students?”
Brands are mirrors

“Do you have any questions?” 
Stories champion stats

Guest centric 
Not institution centric

Esthetic details 
Sense of place

Best fit 
Stage for the many, meaty 

middle

Create toolkit 
Give visitors tools to create 

their visit experiences



Key takeaways
● Campus Visits are shifting in the funnel
● Donʼt be boring or say the same thing
● Craft a holistic campus visit experience 

(online+on campus)



Magellan Promotions 

Where in the funnel are families visiting?

Prospect

Inquiry

Applicant

Admit

Deposit

Enroll

Raise Awareness

Increase Engagement

Create Excitement



Don’t be boring!

https://www.furman.edu/


Don’t be boring!



Don’t be boring!



Make their phones friend and ally

Create “Augmented Reality” an online 
photo album to share with guests 

● Support your stories

● Change of seasons

● Inside buildings

● Behind the scenes

● And more 

We created a “Sample Album” using 
photos from our visit and tour of campus.

Consider using about 20 photos, not video 
or audio.

This idea was presented during our 
ideation session.

Collaborate with Student Ambassadors to 
create images they need to expand stories.

SCAN FOR TOUR 
PHOTO ALBUM



The State of the 
Campus Visit

Dead, Dying, or Reviving



Let’s Wrap Up



Summer Reading List
The Fourth Turning is Here

By Neil Howe
The Experience Economy

By Joe Pine and Jim Gilmore
Be Our Guest
By Disney Institute 

https://www.amazon.com/Fourth-Turning-Here-Seasons-History/dp/1982173734
https://www.amazon.com/Experience-Economy-New-Preface-Authors/dp/1633697975/ref=sr_1_1?crid=2Y4JREJHJY8U2&dib=eyJ2IjoiMSJ9.iUKt98GvfDZOg4E0yCKv47zqg4AiOWa4k0hYlSwP0I7dqSAhM_5OuXEfAOpXKG7ypK0k0u20sBo7SERIDJVWiTm9JSfu6l8nX3Ws9itlpXw.dq9bH3mSM2hF-7_DXa7PqvvqeTJ_2Qzq7E-avCSFBts&dib_tag=se&keywords=the+experience+economy%2C+updated+edition&qid=1750524724&sprefix=the+experience+econ%2Caps%2C143&sr=8-1
https://www.amazon.com/Be-Our-Guest-Perfecting-Institute/dp/1423145844/ref=sr_1_1?crid=1YNTHQTSJVFW&dib=eyJ2IjoiMSJ9.qm2hUK2JQL9j073aBNI0MofACwlePTDf8PA3l2L73Fp1etT1FPN3hl8iZjn37zlm8JViWgNyFg_VQ0H0boTbHf2zya1tFm7ltm1MUEwVWfnKztA3DjdMcE6eVnDq_BJz6zv3HZUtFMAQ2IgHZ7wKqEKER7Bd8wv8F5alGm8HA7LQHdUMK5rhaBxV2NbTBTV6eTB5nMH2h_RAqc1-o6_QpOC3Qb0f6yWNNiG4lmKvjg-VtKUfV8Nv7bwH9PvtZr5eyw5UHMIOB9Cpm_nofVGRwrQHwz59FqMIh-ksrQhhj5A.tTI-nzNoU6jqMIYocycRf2ZUqYaH-k6ooU_1xJ-zxPA&dib_tag=se&keywords=be+our+guest&qid=1750524813&sprefix=be+our+guyest%2Caps%2C156&sr=8-1


Get Connected
Sign up to Echo Delta’s Insights for updates, white papers, 

and the Higher Ed Marketing Lab podcasts.

Insights
echodelta.co/insights

Research Report
echodelta.co/politics

Podcast
echodelta.co/podcast

http://echodelta.co/insights
http://echodelta.co/podcast
https://echodelta.co/politics
http://echodelta.co/insights
https://echodelta.co/politics
http://echodelta.co/podcast
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Embrace the Fourth Turning
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02 03



Let’s Talk



Meet with Jeff
Connect with Jeff Kallay for further campus visit consulting.

Book a Call

echodelta.co/meet-jeff

Learn about Visit Consulting

echodelta.co/capabilities/enrollment
-campus-visit-consulting

jeffkallay

http://echodelta.co/meet-jeff
http://echodelta.co/capabilities/enrollment-campus-visit-consulting
http://echodelta.co/capabilities/enrollment-campus-visit-consulting
https://www.linkedin.com/in/jeffkallay/


Thank you!



Thank you!




