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3 Steps to
Engage
Parents This
Yield Season

PANEL INCLUDES:

Dave Becker, CEO at CampusESP and parent

Jeff Kallay, SVP of Enrollment Consulting at Echo Delta Doug
Johnson, Experience marketer and parent
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Agenda

Introductions

“Here We Are Now,
Engage Us”

Here We Are Now
About Today's Parents

Engage Us

Parent Engagement Data

Engage Us Differently
Insights & Tips to Improve Yield This Year

Q&A
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Today’s Panel

Dave Becker Jeff Kallay Doug Johnson
CEO and Co-founder SVP of Enrollment Consulting Patient Experience Officer
CampusESP Echo Delta Edward-Elmhurst Health
Parent Uncle and College Counselor to Parent

Family and Friends
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Two Dads and an Uncle
(We're paternal, not patriarchal)
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Capabilities and Partners

Marketing Services

Enrollment Services Industry Partners

&E Brand Strategy :'T‘_'Q Enrollment Consulting Services

&

Creative Campaigns I Campus Visit Consulting

2 enrollml  HubSppt

Media Planning and Buying ﬁ Admissions Representative

. . 0
Sales Training 00 Meta &

Google Partner

& Lk

Email & Marketing Automation

g& Hyper-Targeted Name Buys ADV

MARKET RESEARCH
& CONSULTING s a e
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Web Design & Development
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CampusESP is trusted
by over 450+ colleges
and 13 million families
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Parents play an important role in your
enroliment yield strategy

CampusESP looked at the impact on Fall 2024

enrollment at six different institutions:

UNIVERSITY OF MINNESOTA

MORRIS

Small Public
Morris, MN

Small Private
Longmeadow, MA

COASTAL

N
(I;l\\lf_l, CAROLINA

UNIVERSITY

Mid-Size Public
Conway, SC

UNIVERSITY OF THE

PACIFIC

Small Private
Stockton, CA

-
STATE

G

UtahState
University

Large Public
Logan, UT

DUQUESNE
UNIVERSITY

Mid-Size Private
Pittsburgh, PA
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See the full study at
campusesp.com/enrollment
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https://www.campusesp.com/enrollment

THE TOP TAKEAWAY

Parents influence
enroliment.

: B Students with a parent
A Do & e @A @R using CampusESP have

Yield rate for students on average Yield rate for students with a parent using CampusgSP

q

7% higher yield rates
than average
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Parent Panelist: Doug Johnson
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Here We Are Now
About Today's
Parents
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72% of today’s college
parents are Gen X

Most parents surveyed were born
between 1965 and 1980, making
them part of Generation X
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Millennial Cycle

1943-1962 1963-1981 1982-2000 1997,2001-2010-?
N N @@ N N 22200000 N
A A A
Baby Boomers Generation X Generation Z
(Idealist) (Reactive) (Adaptive)
72 million 62 million 67 million
Great Power Missionary Lost Gl/Greatest Silent
Civil War Transcendental Gilded Progressive
Revolutionary Awakening Liberty Republican Compromise

Lifecourse Associates - William Howe and Neil Strauss
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Engage Us
Parent Engagement
Data
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{ ECHO DELTA

‘ Higher Education Marketing & Consulting

ncovering the
ttitudes of Today
en X Parents

-
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Anxious

Prior Experiences wi
Higher Ed

In Their Words

*FEMALE STUDENTS

What type of college or university did you atte/ PROTECTED MORE ON

“I think they.
about parentsy
be frustrated
like me have a
extras at sch
setting. Pare
child'

Planning for College

How often do you talk with your child about their upcoming college
or university experience?

When do you believe it's best to start planning for college?
(Identifying schools, going on tours, etc)
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Gen X Parents Research Report: Four Types of Gen X Parents

1. Invested: Committed to higher education and
ensuring their child has a good experience. Inclusive

22.0%

Skeptical

2. Skeptical: Believe higher education isn’t worth the
cost and doesn’t guarantee career success. Think
the industry is corrupt.

3. Anxious: Concerned about safety, mental health,
and their student’s ability to live independently.

Anxious

28.0% Invested

4. Inclusive: Believe higher ed should be more
accessible and provide better options.

3 Steps to Engage Parents This Yield Season



Concerns about the College Experience

Parents’ biggest concerns about their child’s higher education experience include
cost of living while attending school (57%), their child’s ability to keep up with
the academic pressure (54%), and their child’s ability to stay motivated and
focused on their education (52%).

Cost of living ® 7%
My child’s ability to keep up with the academic pressure 54%
My child’s ability to stay motivated and focused on their education ¢ 52%

My child’s ability to cope with stress @ 5%

My child’s mental health @ 3%

My child’s ability to get a job following graduation ® 35«

My child’s ability to cope with change
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Uncovering the
Attitudes of Today’s
Gen X Parents




of parents are involved

with their students’
college search.

Eduventures Prospective Parent Research™
(2022)
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94%

Parents need 7
to be part of your 8.
enroliment strategy 9.

RNL & CampusESP study of 11,309 prospective parents 10.

from 83 institutions (2024)
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1.

2.

Importance of Experiences

On-campus visit (96%)

Information about the school or program your student is
considering (95%)
l/

The quality of the school’s communication —
with the parents/family (94%)

Meeting a faculty member in the program your student is
considering (91%)

Meeting an admissions staff member (91%)

Meeting a coach (87%)

Information received from a high school counselor (75%)
Information received at a college fair (74%)

Virtual visit (69%)

Meeting a current student’s parent or family member (68%)
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Today’s parents expect
communication from their
students’ college at least weekly

81%

of parents
expect
communication
at least weekly

Prospective families
B Current families

75% --4

50% ---

25% ---

0%

2021 2022

Ruffalo Noel Levitz & CampusESP studies of over 40,000 prospective parents (2021-2024)
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Engage Us, Differently
Insights & Tips to Improve
Yield This Year




Put fun (engagement and excitement) in the funnel!

Raise Awareness
Applicant
“ Increase Engagement

Create Excitement

3 Steps to Engage Parents This Yield Season
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Communicate
constantly and clearly

about cost and financial
aid
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3%

of families list financial aid and scholarships in
the decision factors

RNL & CampusESP study of 11,309 prospective parents from 83 institutions (2024)
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7%

of families believe paying for their student’s
college education will be difficult

RNL & CampusESP study of 11,309 prospective parents from 83 institutions (2024)
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Financial aid support is
increasing in importance to families

CampusESP Content
Network

MOST

CLICKED
CATEGORIES
2024

Two-Year

DQ Financial Aid

U Parent Advice

Ug College Readiness

Prospective

DQ Financial Aid
Ué College Readiness

Parent Advice

HBCU

Ué College Readiness

CampusESP Portal Data from 15,492,441 users (2024)
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Parent Advice

© Financial Aid

\

Mental Health

HSI

Ue Financial Aid UQ Financial Aid

[ Parent Advice U Parent Advice

[é College Readiness
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First-generation families
struggle to find the information they need

Ability to Find Information Independently

B First Generation Continuing Generation
o,
82% 81%
72%
66%
(+)
60% 59%
52%
5% I
Costs and Tuition Financial Aid and Scholarships Payment Plans and Accounts Academic Calendar and Deadlines

RNL & CampusESP study of 20,487 current parents from 46 institutions (2024)
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Steps to communicate about financial aid

e Provide clear instructions,
deadlines, and to-dos

e Host parent webinars and Q&As

10 Tips to Help Your Student Successfully Apply

to allow for those with questions  aaneiry oy

. . Posted 11 months ago in Financial Aid & Scholarships, Student Support. w
to ga I n a SS I Sta n Ce by CampusESP | Estimated Reading Time: 3 minutes

The financial aid application process can be overwhelming for families and college
students. However, with the right approach, your student can avoid common
mistakes and secure the assistance they need to access higher education. Here

e Helpfamiliesunderstand the arebacsetaibedo heproun dudeninadgsietie Waniie dd apghciion

process successfully.

1. Encourage proactivity and meeting deadlines:

difference between sticker price

deadlines. Advise them to submit applications well in advance, including the Free
° Application for Federal Student Aid (FAFSA) and any other required
a n d n et p rl Ce documentation. If you haven't done so already, you and your student can
complete the FAFSA at studentaid.gov. Being proactive ensures that they don't
miss out on grants, scholarships, or other forms of financial assistance.
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Help families
understand the ROl of a
degree with accessible
stories about graduate
outcomes
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1%

list information about the outcomes of
recent graduates a top-priority topic

RNL & CampusESP study of 11,309 prospective parents from 83 institutions (2024)
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5%

of parents report in finding information
about the outcomes of recent graduates

RNL & CampusESP study of 11,309 prospective parents from 83 institutions (2024)
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Is College a Worthwhile
Investment?

48% G0 B0 00 B0 &

9th grade

o £ 543444
60/0 10th grade

73% AR A A BB

11th grade

1 790/ I A R R
7 O 12th grade

RNL & CampusESP study of 11,309 prospective parents from 83 institutions (2024)
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Steps to help families understand
the ROI of a degree

e Profile grads and current students
who can personally share their
story and success

e Share employers and average
salaries of graduates to help
families see the payoff

e Publicly showcase these wins to
families online and on campus

3 Steps to Engage Parents This Yield Season

Addison Hill's Playbook for a Prolific Sports
Entertainment Career

Posted 4 days ago In Belmont Storles, Belmont University Alumnl, Mike T d
Curb College of Entertainment & Music Business

From https://www.belmont.edu/stories/articles/2025/addison-hill hteni

Graduate sport administration alumna's journey recruiting top
athletes to working with top talent agency in sports

From recruiting top football talent to working with one of the most powerful talent
agencies in sports, alumna Addison Hill ('22) has turned her passion for college
athletics into a prolific career experiencing a string of "dream roles" at Vanderbilt
and Auburn Universities and now Creative Artists Agency (CAA) in Nashville.

Hill credits Belmont’s personalized mentorship and flexibility for guiding her
toward achieving her dream of working in sports.
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Create family
engagement experiences
during admitted
student events
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9%

of families include a campus tour or
visit as part of their selection process

RNL & CampusESP study of 11,309 prospective parents from 83 institutions (2024)
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Parents need .
to be part of your N
enroliment strategy

RNL & CampusESP study of 11,309 prospective parents 10.
from 83 institutions (2024)
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Importance of Experiences

On-campus visit (96%) Z

Information about the school or program your student is
considering (95%)

The quality of the school’s communication
with the parents/family (94%)

Meeting a faculty member in the program your student is
considering (91%)

Meeting an admissions staff member (91%)

Meeting a coach (87%)

Information received from a high school counselor (75%)
Information received at a college fair (74%)

Virtual visit (69%) ' <

Meeting a current student’s parent or family member (68%)
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Virtual visits are even more
important for Black and Hispanic
families (75% vs. 64% for White) and
first-gen families (75% vs. 65% for
continuing gen)

RNL & CampusESP study of 11,309 prospective parents from 83 institutions (2024)
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NICHE®=
0%

of parents expected information
tailored to them during a college visit.

An additional 37% prefer there to be.

Impact of Recruiting and Visit Experiences in 2023 Survey. niche.bz/research
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Steps to create family engagement during campus visits

e Promote admitted student days
directly to prospective parents
— they’re likely the ones
arranging, driving, etc.

. . . ) -
Include family sessions and Visit Florida Poly!
acthltleS du rl ng VISIt days Get to know campus and learn all about what the Phoenix life is like by scheduling

a tour, coming to a special event or signing up for a virtual tour. We have many
options for tours and we look forward to seeing you on campus.

Schedule a Visit!
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Remember the Basicsand Five Emotional Connectors of Yield

Accepted Student
Emotional Connectors

Self-fulfillment needs
Location

Campus

Esteem needs:

prestige and feeling of accomplishment X
Psychological needs

Belongingness and love needs:

intimate relationships, friends
Current

Students
Safety needs:

security, safety

Physiological needs:
food, water, warmth, rest

Basic needs
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Insights from Dave, Doug, and Jeff
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Questions or
Reflections?




Connect with Today’s Panel

Dave Becker Jeff Kallay Doug Johnson
CEO SVP of Enrollment Consulting Patient Experience Officer
CampusESP Echo Delta Edward-Elmhurst Health

m dbecker43 m jeffkallay m realdougjohnson
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